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Draft a compelling
summary
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Detail your past
WOrk experience

12X MORE LIKELY TO BE VIEWED
IF HAVE MORE THAN 1 POSITION
LISTED.

E Experience

Sr. Customer Success Consultant
Linkadin
Jamuary 2014 — Present (1 year 4 months) | San Francisco Bay Area o

As a Strategic Recruitment Product Consultant at Linkadin, I'm commitied fo helping our strategic clients
attract, recruit, and hira top talent. This goal is accomplished by understanding each client’s unigue
recruitment and employment branding challenges, then developing a customized solution 1o positively
eftect change within their organization. | work closely with Talent Acquisition, Website Design,
Employment Brandimg and Marketing to ensure each client’s suite of products are maximized to the
fullest. Additionalty, | drive cusiomer adoption of existing Saas product Bnes, as well as, new product
releases in tandam with our product marketing teams.

Linkedin for Students: Top Five Profila To-Do's How 1o Change Your Cultura for Passive Talent

Recruitment Product Consultant
Linkedin

Seplembar 2012 - January 2014 (1 year 5 months) | Greater Chicago Area m

As a Recruitment Product Consultant at Linkedin, I'm commitied to helping our clents attract, recruit, and
hire top talent. This goal s accomplished by understanding each client's unigue recruitment and
employment branding challenges, then developing a cusiomized solution to positively effect change
within their organization. | work closely with Talent Acquisition, Website Design, and Marketing 1o ensure
each client's suite of products are maximized 1o the fullest. Additionally, | drive customer adoption of
existing product lines, as well as, new product releases in tandem with our product marketing leams.
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Include volunteer
experiences & causes

ALMOST HALF OF ALL HIRING
MANAGERS SAY THEY VIEW
THEM AS EQUIVALENT TO
FORMAL WORK.

G Volunteer Experience & Causes

Board Member ﬂ
A Ban Againsi Neglact (ABAN) 1
March 2012 - Present (3 years 2 months) | Economic Empowerment ‘.,

ABAN works with streel girls in Ghana o leach them a trade (sewing), help them make money, and
prepare them for a future off the sireets. These girls sew products cut of kocal fabrics, and plastic water
bags — we sell those products around the US and at aban.ong.

Volunteer
Mansirupadia
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Menstrual heatth adversely impacts millions of Ives, Menstrupedia will enable parents at scale 1o teach
thiir daughiars about this topic in & way thal would otharwise be taboo,

e st HiSING

March 2011 — Presant (4 years 2 months) | Civil Rights and Social Action international

Giving someone the gift of education and seeing what they can accamplish is one of the most satisfying
W|“mm.




Find and
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Participate in discussions
related to your industry
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